
GOOGLE MY BUSINESS IS THE CENTRALIZED PLATFORM where you can manage 
the information and content for your business across Google’s most popular 

products, including web search, Maps, Trips, Earth and others all in one place. 

WHY DOES GOOGLE MY BUSINESS MATTER TO YOU?
The  simple answer is visibility. Consumers are making hundreds of billions of searches within 
Google products every hour. Searches for businesses “near me” or for basic information like 
business hours are increasing in frequency, and these can be opportunities for customers to find 
your business. But, if your information is incorrect, then you’re missing out because complete 
business listings are 50% more likely to get a visit in-person after being seen online.

VISIT ROGERS CAN PROVIDE YOU WITH:

✓ Assistance getting your business
verified on Google My Business

✓ Access to educational resources
and marketing best practices

✓ Assistance creating content and
strategy for your BUSINESS

✓ And more!

BUSINESS ASSISTANCE 
YOU NEED RIGHT NOW!!!
When face to face interactions are almost impossible, clear online customer communication is critical.  
Visit Rogers and the Rogers Lowell Area Chamber of Commerce offer a free program designed to help 
improve the quality of your business content in Google’s products. Our online marketing academy has 
step-by-step instructions, best practices, tips and resources to help you grow your business. For business 
assistance you can use now, go to ROGERS.TOURISMBUSINESSMARKETING.COM. 



GOOGLE MY BUSINESS: MANAGEMENT TIPS
Once you’re verified and managing your business presence with Google My Business, 

here are a few things you can do to optimize your business presence:

MAKE SURE YOUR INFORMATION IS ACCURATE: 
If  you’ve changed locations, phone numbers or business hours recently, keep that information up to date 
under the “Info” tab of Google My Business. You can also make sure the map pin location for your business 
in Google Maps is accurate because that’s how potential customers get directions to your business. 

UPLOAD HIGH-QUALITY IMAGES OF YOUR BUSINESS:
High-quality images can make a huge difference online. Google’s research shows consumers are twice as  
likely to visit a location in-person if they see good images in their business listing. Regularly adding images  
to your business can help improve visibility of your business listing as well. Manage images under the “Photos” tab in 
Google My Business. 

MONITOR AND RESPOND TO QUESTIONS & ANSWERS: 
On  the Knowledge Panel for your business (do a search for your business name and it’ll be the panel 
that shows up with your information), there is a section called Questions & Answers where people can ask 
questions. Do you know what people are asking about your business? There may be opportunities to engage 
directly with potential customers looking for information. 

SHARE NEWS AND UPDATES USING POSTS:
In the “Posts” tab of Google My Business, you can add content directly on the Knowledge Panel for your 
business. You can share images, news, special offers, links to your blog, videos and more. The content will 
appear directly on your Knowledge Panel when people search for your business. Best of all, it’s free!  

(The Posts feature is not available for hotels at this time).

LEARN MORE ABOUT WHERE YOUR BUSINESS IS BEING SEEN: 
There are data reports in Google My Business showing where your business is being seen within Google. 
These insights can be helpful to understand what new opportunities may exist, or how changes you’ve made 
to your listing impact visibility. 

ACCESS A NEW  
EDUCATIONAL RESOURCE 
OFFERED BY VISIT ROGERS
To help local businesses improve their digital marketing efforts, Visit 
Rogers is introducing an online marketing academy that provides helpful 
instruction, best practices, tips and more for businesses interested 
in maximizing their presence online. From copywriting to video 
optimization best practices and everything in-between, there are articles, 
videos and more designed to help businesses like yours improve the 
effectiveness of your digital marketing efforts. 

TO GET STARTED, GO TO:   

ROGERS.TOURISMBUSINESSMARKETING.COM  

For more information, contact  
J.R. Shaw, Executive Director: 
479.619.3183 | jr@rogerslowell.com




